TATT CHAT = JUNE 2, 2022

@ @ South Carolina CLEMSON

Welcome

David Feild, TATT Board of Directors Chair

Cyber Security in the Upstate

Chad Hardaway, University of South Carolina

Resource Updates

«  Amanda Munyan, Laurens County
Chamber of Commerce

* Mary Lynn Tollison, Family Promise of
Laurens County

Adjourn

David Feild

NEXT TATT CHAT —JULY 14, 2021
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GYBER TALK — A DIFFERENT
PERSPECTIVE

Chad Hardaway

South Carolina




Education: BS Chemical Engineering (7 yrs with Eastman Chemical)
MBA
Juris Doctor

Deputy Director, Office of Economic Engagement
Director, Office of Technology Commercialization
Executive Director, USC/Columbia Tech Incubator
Professor, College of Engineering and Computing
- M.S. Engineering Entrepreneurship and Innovation
- Legal Policy and Foundations
- B. S. Cyber Security
- Cyber Law and Ethics

Drives Policy Initiatives around Innovation, Education, and Workforce Development

Aligns USC assets with outside corporate and govt partners.

Responsible for moving USC technologies out of the lab and into the marketplace.

Works with Tech Startups to form partnerships, find capital, explore research opportunities, develop
new markets, and move products into the hands of consumers.

ADD/ADHD and graduate of several therapy groups and interventions South Carolina
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“The sawiest brands will begin to build
Where
they can learn more about what thelr

audiences want, need, and desire.”

WeAreSocial
UK




“Marketing is no longer
about the stuff that you .
make, but about the
stories you tell.”

et Bodin
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The ability to take data - to
be able to understand it, to

process it, to extract value
from it, to visualize it, to

communicate it is going to
be a hugely important skill in
the next decades.

— Hal Varian, Google’s Chief Economist







Your customer is already cross channel

Social reviews &
education/idea videos

Text/SMS




Example: xChannel by the Numbers

10 x4 4

CAMPAIGN DIGITAL LINES OF
STRATEGIES CHANNELS BUSINESS

1 DIGITAL MESSAGING STRATEGIES TO
IMPLEMENT, SUPPORT AND EVOLVE




Meet Stacie

29 years old

Married

Mother of a five year old daughter and a two year old son
Elementary School Teacher

Long-time catalog customer and Facebook Fan but not a
current subscriber

Has a monthly 'neighborhood knitting night' which is really

just a reason for Stacie and the rest of the ladies to drink wine

and catch-up while their spouses watch the kids

Local Store: NW 23rd and Flanders (Portland)




Incentive

Stacie bought the Heart Cookie Cutter Set because
she is making cookies for her class at school.

She types in the URL for the the landing page and is
redirected to the contest’s SocialPage on Facebook.

GET FRESH WITH COOK SWEEPSTAKE!

Type this into your web browser:

www.majorcook.com/getfresh




Get Fresh Sweepstakes v

Enter your email
Address below to

Stacie enters the contest and selects the option to
Opt-1n to promotional messages from Major Cook so
that she can be the first to find out about similar offers.

THANKS FOR

ENTERING

Tell us more!




Cross sell

She browses the items...

. I Even adding the Fast & Fresh cookbook
Since Stacie entered the contest related to Get = o
: : to her cart...
Fresh cookbook, we drop her into the Cookbook
section Of Cook’s Tool area Of thC site. But decides not to plll'ChaSC.

Cooks' Tools

SHOP BY CATEGORY

Cooks' Tools

SHOP BY CATEGORY

Baking & Pastry Tooks
Bar %o " Ade T
e I ; £, : Bar Tools
g & Pressciog ‘ v -
Colaroen 4 Sranos
~ Cocktooks

Baking & Pastry Toos

Canning & Preservin

Colanders & Straine

Cookbooks
General & Referen

Kids' Cookbooks

Cutting Boards
Fruit & Vegetable To
Graters & Peelers
Grill Tools & Accesst
== wwmm - o — S ——— Astan Cooking Cookbs Mandolines & Slicers

Meat & Seafood Tools




Prompt

Customer Intelligence engine
triggers email send

Fovok, A7 4

Customer
Intelligence Engine

The iGoDigital customer intelligence engine triggers

a remarketing message for the Fast & Fresh
cookbook based on Stacie’s web behaviors.

Looking for
A good home

Promo Code Below:







Prompt

Customer Intelligence engine
triggers email send

f- 2. A )

Customer
Intelligence Engine

Fhe iGoDigital customer intelligence engine triggers

a remarketing message for the Fast & Fresh
cookbook based on Stacie’s web behaviors.

Looking for
A good home

Promo Code Below:

Stacie reads the email at work but accidentally
deletes it.




Customer service

Stacie Johnson
@GetFreshCook | accidentally deleted my coupon. Can you help?

® GetFreshCook
tacie J orry to hear that Stacie, we have reset the email to

you. Let us know if there is anything else we can do for you




She joins and adds her mobile number to her profile so she
can receive mobile alerts about local cookbook club events

= Stacie Johnson’s Profile

1-503-509-6995

Review your
recent
cookbook Cookbook Club

purchase. Join the Cookbook Club!

I'riggered Send Triggered Send

+7 days +14 days




GET FRESH WTTH TYLER SVEEFSTAKE!

Type this into year web deowser:

Stacie

b

Stacie Johnson's Profile
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GYBER AND GYBER SEGURITY

« S0 What is the problem with all that Chad?

* For marketing cookie cutters, food, cars, electronics... this
works great...

« But what if this is used as a weapon?

South Carolina




THE SOCIAL DILEMMA

If you haven't seen it, please watch on Netflix

y
A
ilim

UNIVERSITY OF

South Carolina




“The people behind the screen
have a lot more power than the
people In front of the screen,”

- E. O. Wilson




The 3 dilemmas:

The mental health dilemma

discrimination dilemma
democracy dilemma




The mental health dilemma -

Higher soclal media use correlated

with declines in mental and physical
health and life satisfaction.




Social media
firms are
making $billions

Digital marketing
firms can more
effectively reach
users

by keeping
users online for
as long as
possible.

by also indirectly
damaging their
audience’s
mental health.




while creating
an augmented
reality for their

followers.
* https://youtu.be/pXDmZR9y0eo

Influencers are

building popularity
and prosperity




The discrimination dilemma

Algorithms used by social media

platforms promote content that
sparks outrage, hate, and amplifies
blases.




"64% of the people who
joined extremist groups on
Facebook did so because

the algorithms steered

them there”
2018 internal Facebook report

* https://youtu.be/dNmwvntMF5A




Algorithms

decide what to
show each user




The democracy dilemma

Social media gives anyone the
opportunity to reach huge numbers of

people with phenomenal ease,
Including those who seek to use It to
fuel political divisions and sow unrest.




"Fake News"
But what Is true? travels ox faster

than real news

* https://youtu.be/9rgSzJVaYyl




“If we don't make these changes now,
we're gonna have an entire generation
of humans that are being

fundamentally shaped by this
technology In ways that we can't
predict what the outcomes will be"




What can be done about it?

Choose to change | Change our laws

Who is responsible for this harm?

South Carolina
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